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About Payspan

We are the nation’s leading provider
of healthcare reimbursement and
payment automation services,
leveraging the largest healthcare
network to drive value-based care
reimbursement, improve the patient
experience and reduce costs for payers
and providers. Payspan connects
more than 600 health plans, 1.3 million
provider payees and 100+ million
consumers to facilitate alternative
payment and reimbursement solutions
and the exchange of meaningful
healthcare information.

Core Concept

We Simplify Healthcare Payments

Our Vision

To simplify the complicated world of
healthcare payments by providing
financial solutions that empower
health plans and providers to solve
their biggest challenges — high
costs associated with paper checks
and remittances, member-patient
engagement and value-based care.



Payspan Logo Guidelines

Current Logo Objective

¢ Reflect link between healthcare and technology by combining
associated colors: blue for healthcare and gray for technology

* Represent the continual flow of payment transactions that occur
between our four stakeholders — providers, payers, consumers and
merchant services — by differentiating Pay and Span

e Express our simplicity through a clean, crisp look

e Convey innovativeness with a contemporary image

IMPORTANT NOTE

Payspan is always capitalized in written form unless the logo is being
used to substitute for the name.



Logo Variations

There are four official variations of the logo for use. If your intended use
is not included in this guide, please contact Marketing to evaluate your

request and find a solution.

Primary Logo — Full Color

This is the primary logo image to be used
when the official logo is warranted, such
as company-branded business cards,
stationary or signage.

Primary Logo — Grayscale
and Whitescale

The gray and white images can be used with
marketing materials for creative purposes,
such as when a gray or white logo would
look better visually than the official logo.

Primary Logo — Solid Black

The sold black version of the logo is only

to be used for fax transmissions and some
forms of black and white commercial printing
applications, such as local newspapers.
Please consult with Marketing before using
this version.

Pay . payspan.

PaySpan. payspan.

PaYySPan. payspan.

pay

payspan.

payspan.




Primary Logo with Tagline

This version of the logo incorporates the tagline and can be used
when appropriate for sales and marketing materials.

Daysparn.

We Simplity Healthcare Payments

NEVER try to create your own version of this logo. Contact P y
Marketing if you would like the official version. Wesimp g ayments

NEVER alter the proportion between the logo and any Wesimp W Raymens
associated typography. Pg :



Tagline and Payspan Bug

Tagline

Our tagline is our core concept that we
simplify the healthcare payment process for
our clients. Our product lines solve many
problems but ultimately simplify the payment

process for payers, providers and consumers.

Payspan Bug

The Payspan “bug”, as it has come to be
referred to internally over the years, was
originally created to be used with social
media and as a favicon (displayed before
our URL in the web browser). Over time, it
has evolved to become a prominent design
element in marketing materials, associating it
with the Payspan brand. As a result, we will
continue to use it with our materials to build
our brand identity.

We Simplify Healthcare Payments




What NOT to do with Logo

NEVER remove any element from the original logo artwork (e.g., register
mark, etc.).

NEVER distort the logo (i.e., never condense or extend the logo, or make it
bolder or thinner).
The logo MUST remain proportionate to the original artwork at all
times.

NEVER modify any of the letter forms.

NEVER reproduce the logo in an unauthorized color or on a background
color that is not an authorized color.

NEVER use the logo in conjunction with any other logo unless approved by
Creative Services.

NEVER use the logo as headline type.

NEVER reproduce the logo over a complicated or patterned background.

NEVER surround the logo with another shape that could form a different mark.

NEVER use a drop shadow with the logo.

NEVER rotate the logo on the horizontal. Logo must be angled as designed.

No other rotation of the angle of the logo will be acceptable.

Phyf)



Payspan Logo History

The Payspan logo has evolved multiple times over the years and
has led to several different logos being used in the marketplace
at the same time. Below are old Payspan logos that should no
longer be used for external, internal or client communications.

Logos No Longer in Use

A
PAYFORMANCE PaySpan Health

The Electronic Settlement Network




Payspan Colors

Color Palette

Our color palette is rich with multiple shades
of blues and greens to present an image of o A21C PMs
Payspan that is vibrant and innovative. W

Dark blues are associated with
professionalism and security
while green colors are
associated with stability

and prosperity. We
would prefer that
both blue and green
be represented

in all marketing
materials

starting in 2019.
More specific
instructions

are provided

in the palette
descriptions.

All of Payspan’s offical
colors can be used in tints (&
of each color. An example is

using a 40% tint of the accent

color PMS 347c for a background.

PMS 773

4C



Primary Colors

The official primary colors for the company are the blue and gray colors in the Payspan logo, our
accent green and white to help add white space to our designs.

. Primary Blue: Pantone PMS 641C RGB = R:0, G:103, B:160 HEX Code #0067A0
. Accent Green: Pantone PMS 376C RGB = R:132, G:189, B:0 Code #84BD00
. Primary Gray: Pantone PMS 423C RGB = R:137, G:141, B:141 HEX Code #898D8D

| White

Secondary Colors

Our secondary colors include the dark blue shades available in our palette, which give Marketing a range of
blue colors to use as a base color in marketing materials, in addition to the primary blue color in the logo.
This variety facilitates marketing materials that are more vibrant and supports our image as innovative.

@ Secondary Blue 1:  Pantone PMS 534C  RGB = R:27, G:54, B:93  HEX Code #1B365D
B Secondary Blue 2:  Pantone PMS 660C RGB = R:64, G:126, B:201 HEX Code #407EC9
B sSccondary Blue 3: Pantone PMS 7688C RGB = R:70 G:152, B:202 HEX Code #4698CA

Accent Colors

These colors are to be used only as accents with the primary colors. We added a new green accent color
(PMS 347C), that is in keeping with our palette while giving us a wider range of green accents to choose from.
Starting in 2019, Payspan marketing materials must include at least 10% or more of a green accent color. This
applies to sales collateral, ebooks and white papers, email templates and web pages.

B Accent Green 1: Pantone PMS 347C  RGB = R:0, G:154, B:68  HEX Code #009A44
B Accent Green 2: Pantone PMS 7734 RGB = R:38, G:97, B:65  HEX Code #266141
B Accent Green 3: Pantone PMS 575C RGB = R:103, G:130, B:58  HEX Code #67823A

. Accent Green 4: Pantone PMS 376C RGB = R:132, G:189, B:0 Code #84BD00
Accent Green 5: = R:164, G:214, B:94 Code #A4D65E
Accent Blue 1: = R:139, G:184, B:232 Code #8BB8ES8
Accent Blue 2: = R:184, G:204, B:234 Code # BBCCEA

Text Palette

Black and dark gray will be the primary colors for our text or body copy. Accent colors and secondary
colors can be used as headlines, titles, and subheads.

Optional Text Colors: [l Black 80% tint @ Black @ PMS 7734C @ PMS 575C




Official Company Fonts

Payspan offers a variety of fonts to reflect our focus on innovation and to match our robust color

palette. Helvetica Light, Oswald and Open Sans are the official company fonts for use in marketing
communications, such as collateral, ebooks, white papers and website messaging. Open Sans is only
used in digital communications, such as the website. If Helvetica Light is not available on your desktop,
use Helvetica. If Helvetica is not available, you may use Arial. You may use any fonts in the Helvetica
family. Previously, Helvetica Neue Light was the primary font, but since it is not readily available, we have
changed it to Helvetica Light. Both Arial and Calibri are sufficient for client or internal communications.

Helvetica Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
0123456789! @#¢$%&/()="

This is an example of how the type face Helvetica
Light looks in sentence and paragraph form. It

serves the purpose of showing the look and feel
of it.

Open Sans (Light)

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
01234567891 @#C$N&/()=7

This is an example of how the type face Open Sans
Light looks in sentence and paragraph form. It serves
the purpose of showing the look and feel of it.

Arial

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz
0123456789 '@#¢$%&/()="

This is an example of how the type face Arial regular
looks in sentence and paragraph form. It serves the
purpose of showing the look and feel of it.

Helvetica

ABCDEFGHIUKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789! @#¢$%&/()=?

This is an example of how the type face Helvetica
regular looks in sentence and paragraph form. It
serves the purpose of showing the look and feel
of it.

Oswald

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
0123456789 |@#¢S%&/()=?

This is an example of how the type face Oswald regular looks in
sentence and paragraph form. It serves the purpose of showing
the look and feel of it.

Calibri
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
0123456789 |@#C¢S%&/()="

This is an example of how the type face Calibri regular
looks in sentence and paragraph form. It serves the
purpose of showing the look and feel of it.



Typeface Usage

Helvetica Light - Primary Font

When to use: General, Digital or Print

Use for: Headlines, Titles, Subheads, Body Text, Bullets, Charts, Graphs, etc.

Use Full Family: Light, Regular, Italic, Bold, Bold Italic, Black, Black ltalic

Helvetica Light or Helvetica are the primary fonts to be used by Marketing for the
company’s public-facing, external communications/documents. Helvetica or any of

its family versions may be used if Helvetica Light is not available. If Helvetica is not
available, Arial may be used.

Oswald

When to use: General, Digital or Print
Use for: Headlines, Titles, Subheads
Use only the Regular (aka Book,Intermediate) version

It is typically used for titles, headlines and subheads in both print and digital
channels, but can also be used as text. It provides a contrast to Helvetica Light.

Open Sans

When to use: Digital/Web

Use for: Headlines, Titles, Subheads, Body Text, Bullets, Charts, Graphs, etc.
Only the Light Version is to be used

Open Sans in its Light version was selected for use on the website and other digital
channels. Helvetica or Arial can be substituted when Open Sans is not available.

Arial

Alternative to Helvetica

Arial is the official font to replace Helvetica fonts in marketing materials if they are not
available. Arial is to be used in the same manner and function as Helvetica Light.

IMPORTANT NOTE
Both Arial and Calibri are sufficient alternate fonts for client and internal
communications.




Visual Identity

The Payspan brand touches every aspect of the company, from small
business cards to largescale graphics and projection screens in our
tradeshow booths. What follows are examples of our brand applications.




Visual [dentity




Official Email Signature

All Payspan employees are required to use the official Payspan signature line in their emails.
The signature line with instructions was rolled out to employees in January 2019. All new
employees will receive instructions for setting up the signature line after their email is created.

A legal disclaimer is automatically inserted into all outgoing employee emails while in
transit to email addresses outside the company. No action is required by employees
regarding the disclaimer.

payspan.

David Martin | Marketing Consultant, Payspan, LLC
Two Ravinia Drive, Suite 1710, Atlanta, GA 30346 | (904) 994-4449 | Cell: (404) 123-4567
WWww.payspan.com

We Simplify Healthcare Payments, see How

Dear John,
Ihiligeniam faceari aeptam et ius.

Nat. Ex ea di quiates equatempores evelis explit aut essum volorectatur siniasp itatem re vendele niendig eniantur re net et ut quatur?
Me doloritam alia eum harum quatiant ipis ulparuptatur

Susciisci andigen imporeperunt harunto dolupta con consere.

Best Regards
David

payspan.

David Martin | Marketing Consultant, Payspan, LLC
Two Ravinia Drive, Suite 1710, Atlanta, GA 30346 | (904) 994-4449 | Cell: (404) 123-4567
www.payspan.com

Sm

We Simplify Healthcare Payments, see How

Payspan Confidentiality Statement - Notice: This e-mail message, including any attachments, is for the sole use of the intended
recipient(s) and may contain confidential and privileged information. Any unauthorized review, copy, use, disclosure, or distribution
is prohibited. If you are not the intended recipient, or not an agent of the intended recipient responsible for delivering this message,
please contact the sender by reply e-mail and destroy all copies of the original message.



http://www.payspan.com
http://https://payspan.com
http://www.payspan.com
http://https://payspan.com

Collateral

Here are examples of our collateral pieces designed to reflect the brand look and
feel of our visual identity. This collateral is available on our Marketing Portal.

Drive Provider Adoption of EFT Reduce Administrative Costs Advance Quality Care
Transition your providers to 100% Eliminate costs associated with
paperless payments with our best paper remittances, paper checks and gaps in care with your providers
practices, guaranteed, handling provider calls. over Payspan's secure network.

Payspan offers the largest healthcare electronic
reimbursement and electronic payment
network connecting 750+ health plans adoption rate for
with 1.3 million provider payees and ":e""“‘ insurer
100+ million consumers. clents
daily
/ Flexible payment options. provider
V EFT/ERA I;g'o"s ©
ayspan
/ Credit cards, FSA/HSA i payments Jscks
/ Print/check processed
/ Multi-phase provider enrollment process annually
 Email and phone outreach to providers
/ Provider self-service portal providers
 Virtual card recene
electronic
/ HIPAA-compliant payments
/ CORE CAQH Phase lll-certified claims. monthly

/ PCE DS v3.2-compliant paid

/ EHNAC-certified

Contact us by visiting www.payspan.com/payers/core

Retain Members and Build Brand Loyalty
by Delivering Positive Payment Experiences

Payspan Introduces Innovative Approach for Health Plans
with Premium Payments as the Foundation

payspan.

Exchange quality information and

e
your own brand environment.

payspan.

|t ~ X
Increase your premium payment collections while
improving member engagement, satisfaction and brand loyalty.

Enhance Member Experience Facilitate Member e-Payments Reduce Your Costs

n members with p Vieasure return on investment
ices offered within payment options, m dvanced payer reporting
IVR and householding.

Payspan offers a safe and secure single
sign-on (SS0) solution behind your brand,
S0 your members only have to log on once.
Integrating Payspan capabilties delivers a
seamless experience for your members.
Through dynamic payment reporting,

we give you actionable insights that

enable you to retain members and
manage payment activities.

Engage Your Members

+ Easily-understood payment options
+ Mobile-optimized solution

 Flexible payment plans

Binder and premium payments
 Electronic health wallet

Payspan is synonymous with anytime, anywhere healthcare
payments, to satisfy your busy member lifestyles.

Visit www.payspan.com/premium-payments.

How to Drive Provider Adoption of
Electronic Payments and Reimbursements

Learn how Payspan helps health plans employ innovative provider enroliment best

practices to transition their providers from paper checks. Payspan also introduces an
innovative solution that leverages existing network connectivity to drive quality care.

payspan.

payspan.

Largest Provider Network Provider Enrollment Campaigns Virtual Card Payments

Automatically connect with 500K+ Offer EFT enrollment with a Enable your providers to

providers via the largest healthcare combination of print, email, web choose their preferred
automation platform. and telecom campaigr payment option.,

Reduce and eventually eliminate |

your print and mail costs -’

associated with payments and O
remittances to your providers.

providers log on to
Payspan Portal daily.

electronic payment
adoption rates.

A 350,000-member health plan
can save as much as $325,500

ayear just in print and postage 8 of health plan clients
costs alone* achieve annual cost

savings with Payspan.

Visit www.payspan.com/paperless.

tion, connecting 1.3 million.

How to Drive Provider Adoption
of Value-based Care by Leveraging
Electronic Payment Networks

Discover how health plans can share and exchange sensitive medical
information with providers about care gaps, quality meast and available
incentives to improve care delivery and patient outcomes.




Corporate Deck

Here are samples of slides from our official
corporate deck. The Payspan corporate deck and
templates are available on the Marketing Portal.




Website

Here are samples from our website
pages at www.payspan.com.



http://www.payspan.com

